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Digital Photography Program

Harrington College of Design faculty recently took top honors in

the Photo Imaging Education Association (PIEA) 2008 international
student-teacher photo competition. Dirk Fletcher, digital photography
department chair, received the grand prize in the faculty-portfolio
category and instructor, Susannah Holmes, received third place in the
same category. Harrington College of Design was among 115 schools
in nine countries competing.

The winning images were displayed at the Photo Marketing Convention in Las Vegas and then formed two trav-
eling exhibitions that will tour schools, colleges and museums in Australia, Canada, South Africa and the United
States for up to three years. Harrington College of Design will host the traveling exhibit from April 11th — 26th.

PIEA is an international network of educators and students creating resources, solving problems, sharing ideas,
and building stronger relationships with the photo industry.

Images can be viewed on the PIEA website http://pieapma.org.

Communication Design Program

School-sponsored competitions allow Harrington College of Design to be a competitive learning
environment with many unique opportunities for students.

Harrington College of Design students were recently featured in Create Magazine for their winning designs in
a school-sponsored T-shirt contest. Students created a series of T-shirts that weighed in on five issues that
presidential candidates are currently debating — global warming, terrorism, the Irag war, stem cell research and
affordable healthcare.

Adam Frommelt was the overall winner for his series of five designs. He also won individual awards for his
statements on global warming and stem cell research. Other winners included Terri Falvey for her shirt on
terrorism, Josh Brehn, for his Iraq war design, and Greg Dizzia for his affordable healthcare T-shirt.

Communication Design students recently competed in a school-sponsored logo design competition. Students
were asked to develop a readily-identifiable, graphic emblem for use with materials related to Harrington’s
Sustainable or “Green” initiative. The challenge was to have the logo reflect Harrington’s initiative of institutional
social responsibility and be compatible when seen in proximity to the Harrington College of Design logo.

Angie Grish, a junior, won with her logo shown here that best
incorporated the three main components of Harrington’s initiative:
Education, Operations, and Leadership.

Harrington College of Design has been helping prepare students for creative careers since 1931. With a dynamic campus in
the heart of Chicago, Harrington is committed to providing challenging, industry-driven curriculum in the fields of interior design,
digital photography and communication design.



